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Introduction 

Greenwashing as a term has been around since 1986,  but it was popularized after 2015 when 1

the Paris Agreement was adopted.  A large number of companies joined the movement to reduce their 2

greenhouse gas emissions to net zero. For many companies, making such a promise is a way to gain 

consumers' trust and support which ultimately boosts sales and investments. The problem with this arose 

when companies started misleading customers by not being truthful about the sustainability of their 

products or services and their ultimate impact on the environment. 

Greenwashing not only misleads consumers but it also has a detrimental impact on the 

environment. Greenwashing includes deceptive marketing, which depicts a product to be 

environmentally friendly when in reality it’s not. This leads to a type of consumerism that increases 

pollution and resource depletion in increasing amounts – all harming the environment.  3

True environmental change is harder to achieve with greenwashing becoming more and more 

common. When consumers find out that a trusted company doesn’t make claimed environmentally 

conscious practices, they lose trust in supporting companies with actual environmentally conscious 

measures. The companies that practice greenwashing put more effort and resources into appearing 

sustainable rather than actually being sustainable. This prolongs the process of environmental change 

since the needed policy changes and investments are not made. Instead, resources are used for 

practices that deceive the consumer for financial gain and have no positive impact on the environment. 

Greenwashing can also lead to the creation of wasteful products in the name of “sustainability”. Even 

though these products are marketed to be eco-friendly, they don’t benefit the environment. This 

contributes to the wasteful use of resources and excess pollution.  4

4 Change plastic for good www.changeplasticforgood.com accessed January 1, 2025 
 

3 Change plastic for good www.changeplasticforgood.com accessed January 1, 2025 

2 United Nations www.un.org accessed December 30, 2024 

1 Enviral enviral.co.uk accessed December 30, 2024 
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With sustainability and climate change being a hot topic of discussion for the past few years, 

companies’ desire to capitalize on it is increasing. It’s important to set new regulations and guidelines so 

that business practices can be guided and regulated in ways that keep things transparent for all parties 

involved as well as environmentally responsible.  5

 

Definition of Key Terms 

Greenwashing 

Greenwashing is when a product or practice is misleadingly or falsely marketed to benefit the 

environment.  6

Paris Agreement 

The Paris Agreement is an international treaty on climate change. On the 12th of December 

2015, it was adopted by 195 Parties at the UN Climate Change Conference, which took place in France. 

Its goal is to make sure that the global average temperature stays well below 1,5°C and for each country 

to reduce their emissions.  7

 Sustainability 

Sustainability means saving on the use of different resources such as energy, human labor, raw 

materials and habitats. The idea is to use these resources in a way that can make them last for longer 

and future generations. Climate protection is a key motive behind sustainability.   8

Green marketing 

Green marketing is when a product or a practice is developed and marketed based on its actual 

environmental sustainability. Some examples of green marketing are when the reduced emissions from a 

product’s manufacturing process are mentioned in marketing, a portion of a company’s sales proceeds 

are donated to environmental initiatives, or when a company utilizes post-consumer recycled materials in 

packaging.  9

 

 

9 Investopedia www.investopedia.com accessed January 4, 2025 

8 My climate www.myclimate.com accessed January 4, 2025  

7 The United Nations www.un.og accessed January 4, 2025 

6 NRDC www.nrdc.org accessed January 4, 2025 

5 Enhesa www.enhesa.com accessed January 1, 2025 
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https://www.investopedia.com/terms/g/green-marketing.asp
https://www.myclimate.org/en/information/faq/faq-detail/what-is-sustainability/
https://www.un.org/en/climatechange/paris-agreement
https://www.nrdc.org/stories/what-greenwashing
https://www.enhesa.com/resources/article/global-regulatory-changes-designed-to-prevent-greenwashing/


Helsinki International Model United Nations 2025 | XXV Annual Session 
 

ESG 

ESG stands for environmental, social and governance – these are the main factors. 

“Environmental” stands for the preservation of the natural world,  “social” stands for taking other people 

and relationships into account, and “governance” stands for the principles of running a company.  An 10

organization’s business performance and practices are assessed on different ethical and sustainable 

issues using the ESG structure.   11

Stakeholder  

A stakeholder is an individual, a group or an organization with an interest in something. Usually, 

the interest is money and it’s tied to the success of a business. A stakeholder can affect the business or 

the business can affect them.  12

 

Explanation of the Question 

​ Greenwashing comes in different forms, such as misleading labels, deceptive imagery and 

irrelevant and exaggerated claims. In addition, there are situations where a company will be sustainable 

in some areas but overlook others or when the company’s claims of sustainability are true, but they divert 

the attention from other unsustainable practices.  These are some greenwashing tactics consumers 1314

should be advised to look out for.  

Greenwashing has detrimental effects on the environment since it’s linked to increased 

consumption and a deceptive narrative of progress on environmental issues.  In 2024 the overall global 15

risk of greenwashing in all sectors has fortunately decreased by 12% – such a decrease has not 

happened in 6 years. Even though the occurrence of incidents has decreased, the number of severe 

greenwashing instances increased by 30%. This means that there are still changes that need to be 

made.   16

 

 

 

16 RepRisk www.reprisk.com accessed January 2, 2025 

15 FSC fsc.org accessed January 2, 2025  

14 Clean Hub cleanhub.com accessed January 4, 2025 

13 FCS  fcs.org accessed January 4, 2025 

12 Investopedia www.investopedia.com accessed January 4, 2025 

11 Tech target www.techtarget.com accessed January 4, 2025 

10 CFA institute www.cfainstitute.org accessed January 4, 2025 
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https://www.reprisk.com/research-insights/news-and-media-coverage/reprisk-data-shows-decrease-in-greenwashing-for-first-time-in-six-years-but-severity-of-incidents-is-on-the-rise#:~:text=New%20research%20from%20RepRisk%2C%20a,such%20decrease%20in%20six%20years
https://fsc.org/en/blog/what-is-greenwashing
https://blog.cleanhub.com/what-is-greenwashing#two
https://fsc.org/en/blog/what-is-greenwashing#identifying-greenwashing-tactics
https://www.investopedia.com/terms/s/stakeholder.asp
https://www.techtarget.com/whatis/definition/environmental-social-and-governance-ESG#:~:text=Environmental%2C%20social%20and%20governance%20
https://www.cfainstitute.org/insights/articles/what-is-esg-investing


Helsinki International Model United Nations 2025 | XXV Annual Session 
 

 

This graph shows the difference in growth between different severities of greenwashing incidents (2019-2024)

 17

Company stakeholders are becoming more and more aware of the negative effects greenwashing 

can have on a business. For this reason, many companies have made changes in operations to be able 

to mitigate the possible consequences they might face from participating in greenwashing.  This 18

includes reputational damage, legislative and regulatory penalties as well as loss of investments, since 

sustainability and environmental issues have become important values for many investors in recent 

years.  The fall in greenwashing cases is an indication that stakeholders are starting to realize the 19

downsides of greenwashing. The decrease in cases doesn’t however tell the full truth. 30% of the 

companies that were flagged for greenwashing in 2023 were also flagged in 2024. In other words, the 

number of repeat offenders is still alarmingly high.   20

Usually greenwashing claims are done intentionally and are fueled by corporate narratives. 

However, greenwashing can also happen by accident. In many corporations' instances, the lack of 

understanding of the impact greenwashing has on the environment leads to unsupported claims being 

made. A European Commission’s study made in 2021 found that 59% of cases didn’t provide sufficient 

and easily accessible evidence to support their claims of being eco-friendly. In addition, 37% of cases 

included vague statements that intended to portray their products with a more environmentally conscious 

20 RepRisk www.reprisk.com accessed January 2, 2025 

19 Morning star www.sustainalytics.com accessed January 2, 2025  

18 RepRisk www.reprisk.com accessed January 2, 2025 

17 RepRisk www.reprisk.com accessed January 2, 2025 
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image. Such terms are, for example, “natural”, “conscious”,”eco-friendly” and “sustainable”.  Some of 21

these cases could be prevented with a clear definition of what greenwashing truly stands for. Excluding 

the EU, other markets still lack unanimity on the definition of greenwashing. Because of the absence of 

majoritively accepted compliance rules, the true understanding of greenwashing becomes tricky for 

companies. This leads to exaggerated, vague or misleading ESG claims.  This should be a sign to 22

initiate broadly accepted rules to prevent misunderstandings within companies. 

The issue with greenwashing can be seen as a disagreement between multiple parties on who 

should take the responsibility for tackling the problem. It includes consumers, businesses, investors, 

governments and environmental organizations. Within corporations, the board of directors is expected to 

play a key role in tackling greenwashing. This is because they hold a lot of power in decision-making 

within a corporation. It has been noted that in 2019-2020 nearly 80% of directors reported to be focused 

on some part of ESG in their boards. This data is based on the 2019-2020 NACD Public Company 

Governance Survey.  In some countries, especially in the US, there are arguments rejecting the idea of 23

boards taking sole responsibility for promoting ESG factors. It’s more commonly seen in the US, because 

of a surge of anti-ESG legislation. Consumers are a core motivation for companies to practice 

greenwashing, but it can also be a reason to stop. Consumers are becoming increasingly frustrated with 

companies participating in greenwashing. Because of this, they are participating in customer boycotts 

and filing consumer class action lawsuits.  24

​ Tackling the problem of greenwashing is difficult. Many companies are not truly willing to let go of 

the financial gains greenwashing can provide. The overall lack of accountability of some companies 

makes the process of tackling greenwashing more challenging. There is also a lack of coherence in 

definitions and standards between nations, due to a wide range of regulations in different countries. 

Additionally, there is the problem of businesses and consumers not being educated enough to 

understand what greenwashing stands for, how it's practiced and how it’s avoided.  For all these 25

reasons stopping greenwashing can be hard. 

 

Key Member States and NGOs Involved and Their Views 

There isn’t a country that explicitly supports greenwashing, due to greenwashing being generally 

seen as unethical. Even though no country openly supports greenwashing, it still occurs in multiple 

countries. This is due to inefficient regulations and guidelines as well as there being no universally 

25 Morning Star www.sustainalytics.com accessed January 4, 2025 

24 McGill www.mcgill.ca accessed January 4, 2025 

23 NACD www.nacdonline.com accessed January 4, 2025 

22 Morning star www.sustainalytics.com accessed January 2, 2025  

21 European Commission ec.europa.eu accessed January 2, 2025  
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https://ec.europa.eu/commission/presscorner/detail/en/ip_21_269


Helsinki International Model United Nations 2025 | XXV Annual Session 
 

accepted definition for greenwashing.  Nevertheless, there is an increasing amount of effort being made 26

by regulators around the world to stop greenwashing 

European Union 

​ The European Union is working towards banning greenwashing. They want to implement 

verification processes for when environmental-related claims are made by companies. Companies have 

to submit evidence backing their claims and have them preapproved by verifiers. Now that the 2024 

European elections are over, the new Parliament will continue to work on this project.  27

The European Commission proposed the banning of greenwashing already in March 2022. Later 

on in September 2023, the ban on greenwashing was approved by the Parliament and Council in a 

provisional agreement.  This agreement includes other bans that will improve the product information 28

given to consumers.  Even before this agreement, the EU has provided labels and schemes that help 29

distinguish actual “green” products from others.  These include EU ecolabel and EMAS.   30 31 32

United States 

​ In 2024, greenwashing in the US increased by 6%,  and with this class action cases against 33

greenwashing have increased. Some court hearings have shown that companies struggle to defend 

carbon-neutrality claims. This is an indicator of change that needs to be made. There are plans of 

changes being made at both federal and state levels to combat greenwashing.  34

​ The U.S. Securities and Exchange Commission (SEC) has been the leader of addressing the 

problem of greenwashing in the U.S. In late 2021, they launched the Climate and ESG Task Force to 

combat misconduct in environmental, social and governance-related issues.  In 2024, the SEC 35

implemented “The Enhancement and Standardization of Climate-Related Disclosures for Investors”. This 

requires certain public companies to disclose any climate-related risks that have impacted or can impact 

their business strategy, operations or finances.  36

36 SEC www.sec.gov accessed January 6, 2025 

35 AMCS www.amcsgroup.com accessed January 6, 2025 

34 Global Litigation News globallitigationnews.com accessed January 6, 2025 

33 RepRisk www.reprisk.com accessed January 6, 2025 

32 European Commission  green-business.eu accessed January 6, 2025 

31 European Commission  environment.eu accessed January 6, 2025 

30 European Commission environment.eu accessed January 6, 2025 

29 European Parliament www.europarl.eu accessed January 6, 2025 

28 European Parliament  www.europarl.eu accessed January 6, 2025 

27 European Parliament  www.europarl.eu accessed January 6, 2025 

26 Science Direct www.sciencedirect.com accessed January 4, 2025 
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https://www.sec.gov/rules-regulations/2024/03/s7-10-22
https://www.amcsgroup.com/blogs/are-you-doing-enough-to-fight-greenwashing/
https://globallitigationnews.bakermckenzie.com/2024/07/31/united-states-navigating-the-new-rise-of-greenwashing-litigation/
https://www.reprisk.com/research-insights/news-and-media-coverage/reprisk-data-shows-decrease-in-greenwashing-for-first-time-in-six-years-but-severity-of-incidents-is-on-the-rise#:~:text=New%20research%20from%20RepRisk%2C%20a,such%20decrease%20in%20six%20years
https://green-business.ec.europa.eu/emas_en
https://environment.ec.europa.eu/topics/circular-economy/eu-ecolabel_en
https://environment.ec.europa.eu/topics/circular-economy/green-claims_en
https://www.europarl.europa.eu/news/en/press-room/20230918IPR05412/eu-to-ban-greenwashing-and-improve-consumer-information-on-product-durability
https://www.europarl.europa.eu/topics/en/article/20240111STO16722/stopping-greenwashing-how-the-eu-regulates-green-claims
https://www.europarl.europa.eu/topics/en/article/20240111STO16722/stopping-greenwashing-how-the-eu-regulates-green-claims
https://www.sciencedirect.com/science/article/pii/S2666789423000302
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​ The Federal Trade Commission (FTC) has also made an effort to combat greenwashing, by 

updating its Green Guides after a decade. The updates to the Green Guides are expected to give clearer 

instructions to businesses on environmental claims in marketing.  37

 

China 

​ China’s situation with greenwashing is evolving, as it is still behind other larger nations in 

combating the issue. As of now, China still has no legislation focusing on greenwashing. They do 

however have other regulated acts such as misleading marketing through advertising law, consumer 

protection law, trademark law and anti-unfair competition law. These laws ensure consumer protection 

and the prevention of misleading or false marketing.  38

​ From 2018 to 2022, the system responsible for environmental information disclosure started 

taking form in China. For example, in 2021 China’s Ministry of Ecology and Environment (MOE) 

developed the “Administrative Measures for Disclosure of Corporate Environmental Information”, and in 

2022 the China Banking and Insurance Regulatory Commission (CBIRC) published the “Guidelines on 

Green Finance for the Banking and Insurance Industry”. These guidelines provide better criteria for 

evaluating the compliance of “Green Investment Products” and the consistent disclosure of their 

environmental impact.  39

 

Greenpeace  

​ Greenpeace is a non-governmental organization, which advocates for finding solutions to global 

environmental problems. They approach change with peaceful measures. Just like other NGOs 40

focused on environmental issues, they don’t support greenwashing and highlight the issue on their 

website. They have published a number of articles talking about greenwashing and have accused 

multiple companies publicly of greenwashing. These articles are meant to educate people on what 

greenwashing is and how to avoid it. This is how awareness of the issue is brought to people, which can 

spark a bigger interest in consumers to achieve change. 

 

 

40 Greenpeace www.greenpeace.org accessed January 6, 2025 

39 CMS cms.law accessed January 6, 2025 

38 Lexology www.lexology.com accessed January 6, 2025 

37 Third Partners  thirdpartners.com accessed January 6, 2025 
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Timeline of Events 

Date Description of event 

1986 Greenwashing became a term. Jay Westerveld wrote an essay 
exposing the hotel industry's practice of advising customers to “save 
the environment” by reusing towels.  He called this greenwashing.  41

1990s The rise of green marketing. 

2000s In 2004, the world started to see some high-severity greenwashing 
cases: Beyond Petroleum (BP) ran a marketing campaign where they 
told their customers to find out their carbon footprint and find ways to 
cut down on it. Simultaneously, BP kept their practices the same and 
shifted the blame to the consumer.  42

2004 ESG also became notable, when the UN made it official. It was 
mentioned in a report from the UN titled “Who Cares Wins”. The report 
was an introduction of ESG and a way to encourage businesses to 
adopt it long-term.  43

2010s The sustainability market continues to grow and greenwashing starts to 
concern people even more. 

2012 The US updates the Green Guides, which help marketers have a clear 
understanding when making claims about the environment. The goal is 
to prevent businesses from misleading customers.  44

2015 The Paris Agreement is made and as a result, many companies try to 
reduce their greenhouse gas emissions.  45

2020s Lawsuits against greenwashing companies increase and greenwashing 
is being scrutinized more.  
 
FTC is making updates to its Green Guides again. 

July 12th, 2020 Taxonomy Regulations are introduced. The EU Taxonomy provides a 
common definition of environmentally sustainable economic activities 
for companies. This helps the EU scale up sustainable investments by 
protecting investors from greenwashing and simultaneously ensuring 
their security.  46

March, 2023 The proposal for a directive on green claims is adopted by the 
European Commission. The proposal mandates companies to provide 
evidence for every environmental claim they make about their products 
and organisations. The evidence needs to be science based and 
verifiable.  47

47 European Commission environment.eu accessed January 6, 2025 

46 European Commission finance.eu accessed January 6, 2025 

45 United Nations www.un.org accessed January 5, 2025 

44 FTC  www.ftc.gov accessed January 5, 2025 

43 Corporate Governance Institute www.thecorporategovernanceinstitute.com accessed January 5, 2025 

42 Green is the new black greenisthenewblack.com accessed January 5, 2025 

41 The Sustainable Agency thesustainableagency.com accessed January 6, 2025 
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https://environment.ec.europa.eu/topics/circular-economy/green-claims_en
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2023 There are many greenwashing investigations in the UK, especially on 
clothing brands.  48

  

 
Both ads were published during 2004 and 2006  49

 
UN Involvement, Relevant Resolutions, Treaties and Events 

The UN has a lot of involvement in sustainable development and climate change. As of now, 

there are no UN resolutions completely about greenwashing. Here is a list of UN involvement, which are 

tied to climate change, customer protection and responsible business practices:  

●​ UN Environment Programme (UNEP)  50

●​ UN Conference on Trade and Development (UNCTAD)  51

●​ UN Global Compact  52

●​ The Paris Agreement  53

●​ The 2030 Agenda for Sustainable Development A/RES/70/1  54

●​ UN Guidelines for customer protection  55

●​ UN Climate Change Conference (COP)  56

●​ UN Climate Ambition Summit 2023  57

57 United Nations www.un.org accessed January 5, 2025 

56 UN Climate Change unfccc.int accessed January 5, 2025 

55 UN Trade and Development  unctad.org accessed January 5, 2025 

54 United Nations  sdgs.un.org accessed January 5, 2025 

53 United Nations www.un.org accessed January 5, 2025 

52 United Nations Global Compact unglobalcompact.org accessed January 5,2025 

51 United Nations sdgs.un.org accessed January 5, 2025 

50 United Nations www.un.org accessed January 5, 2025 

49 The Guardian www.theguardian.com accessed January 5, 2025  

48 Jones Day  www.jonesday.com accessed January 6, 2025 
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Possible Solutions 

​ Finding ways to combat greenwashing can be tricky, even though there aren't major conflicts 

between nations, due to the common understanding that greenwashing is deceptive. The process of 

developing legal frameworks around greenwashing is still in the early stages. Additionally, there is no 

universal definition for greenwashing, which makes it harder for regulators to set regulations around it. It 

also makes it harder for companies to understand what it is and how it’s done, which is why 

greenwashing is often done by accident. There are however many companies that continue to 

greenwash year after year, doing so intentionally.  Due to this, there needs to be harsher punishments 58

and boycotts made to ensure the future condition of the environment and consumers’ rights. 

 

Increase Transparency and accountability 

​ To be able to gain the public's trust, transparency and accountability need to be increased. This 

means that all product information needs to become more accessible and truthful. All of the details 

consigning environmental claims need to be published so that everyone can see the effects a product or 

service has on the environment. In addition, environmental claims need to be backed up using robust 

methods. This includes third-party labels and certifications, such as the EU ecolabel. Such labels and 

certifications make it easier for a customers to trust what they are buying and ultimately support. With 

greenwashing creating more skepticism in people, transparency is a way for businesses to keep their 

customers satisfied. When it comes to keeping companies accountable, there should be fines imposed 

on those who are dishonest about their environmental claims, especially those who are re-offenders. 

 

Setting guidelines and regulations 

​ Before even setting any types of regulations, there should be a common understanding of what 

greenwashing is classified as. In other words, there should be a universally accepted legal definition of 

greenwashing to prevent misunderstandings within organizations. Setting clearer and widely accepted 

guidelines as well as stricter regulations is important for efficiently tackling greenwashing. These 

guidelines and regulations are to hold companies accountable for their environmental claims. It’s crucial 

to prevent companies from making baseless and factually incorrect environmental claims about their 

58  RepRisk www.reprisk.com accessed January 6, 2025 
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products, due to the detrimental effects it has on the environment. There should be stricter verification 

procedures set and certifications to be met for a company to be able to make such claims in marketing.  

 

Educate the public 

​ Raising public awareness of greenwashing is crucial to achieve change faster. When the public is 

educated on the risks greenwashing imposes on the environment as well as on the consumer, they will 

be more likely to want to participate in company boycotts. This leads them to ultimately support 

companies that don’t partake in greenwashing.  Consumers hold a lot of power since they are the ones 

keeping businesses running. Because they affect the public image of a company, it’s important to 

educate people on the matter. Once the majority of consumers understand why tacking greenwashing is 

important, their change of consumption habits and public outrage will eventually lead to companies 

becoming more careful with how they handle their environmental claims. In addition, consumers are able 

to do class action lawsuits against companies they believe have falsely advertised a product to be 

“eco-friendly”. With greenwashing becoming increasingly talked about, companies should brace 

themselves for the negative ways greenwashing affects companies. 
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